The purpose of this research is to know the influence of service quality (tangible, reliability, responsiveness, assurance, and emphaty) partially or simultaneously to customer satisfaction level and to know more dominant influence from tangible, reliability, responsiveness, assurance, and empathy) to the level of customer satisfaction on PT.Lion Air flight operation in Terminal I of Soekarno Hatta Airport. In this study how the influence of service quality (service quality) seen from five dimensions: tangible, reliability, responsiveness, assurance, and empathy to the satisfaction of airline service customers PT. Lion Air. While the hypothesis of this study is the quality of service has a significant influence on customer satisfaction of airline services PT.Lion Air. The results showed that service quality seen from five dimensions: tangible, reliability, responsiveness, assurance, and emphaty simultaneously and partially significant effect on customer satisfaction of PT.Lion Air flight service. Variables that have significant influence is assurance, as well as the most dominant effect on customer satisfaction.
Introduction
To be a competitive company must meet several criteria, one of the criteria is customer satisfaction through Internal Customer Service (customer service in one company, either between divisions or to leadership and staff) and External Customer Service (customer service that is consumer ), where the services within the company moving well, automatic service to customers will also be better that is dynamic and flexible which is strongly influenced by the advances achieved in telecommunications technology and information technology as well as manually or orally in detail. During this time PT.Lion Air Company runs straight between many other similar companies, and so far also Lion Air airlines "accompany" the wider community, especially for the citizens of Indonesia who like to travel for his needs. The purpose of this research in general is to know how far the quality of service especially to analyze the influence of quality of service which consist of (tangible, reliability, 
Operational definition of variables

Discussion and Result
To know the result of research, then do some test method. Some of them are validity and reliability tests. Based on the question items given in the questionnaire submitted to passengers using the aircraft service or Lion Air fleet, then tested the validity of the question items. Result of validity test by using program SPSS Ver.16.0 which can be seen in attachment. Correlation technique used is product moment correlation. The measurement criterion is pvalue <0,05 then the question item is declared valid. Reliability test is used in order to know the nature of the measuring instrument used, in the sense that the measuring instrument is accurate, stable and consistent. The instrument used in the study is said to be reliable if it has a coefficient of cronbach 'alpha greater than 0.60. Reliability test results from research variables using Cronbach's alpha with the help of SPSS version 16.0 is as follows : The result can be seen that all independent variables namelytangibles (X1), reliability (X2), dan responsiveness (X3), assurance (X4) andemphaty (X5) shows no multicollinearity due to tolerance value> 0.10 and value VIF < 10.
The test used in Heteroskidasticity analysis is by Glestjer test. The result of analysis using SPSS version 16.0 is as follows : From the table it is said that the probability value> 0.05, so that the independent variable tested, that tangibles (X1), reliability (X2), andresponsiveness (X3), assurance (X4) andemphaty (X5) The result of F test analysis by using SPSS program can be summarized in Table 4 . T test is used to test the significance of the effect of independent variables ietangibles (X1), reliability (X2), andresponsiveness (X3), assurance (X4) andemphaty (X5) partially to the dependent variable that is customer satisfaction (Y). The result of t test analysis using SPSS program can be summarized in Table 5 Coefficient of Determination analysis is used to find out how big the contribution or influence given free variable that istangibles (X1), reliability (X2), andresponsiveness (X3), assurance (X4) andemphaty (X5) against the dependent variable that is customer satisfaction (Y) shown by percentage.
Conclusion
Based on the results of research and analysis of data that has been implemented it can be drawn conclusion that there is a positive and significant influence of independent variables ietangibles (X1), reliability (X2), andresponsiveness (X3), assurance (X4) andemphaty (X5) partially to dependent variable that is customer satisfaction (Y). There is a significant influence of independent variables ietangibles (X1), reliability (X2), andresponsiveness (X3), assurance (X4) andemphaty (X5) Tangible, reliability, responsiveness, assurance, and empathy, which can affect the dependent variable of customer satisfaction, for example, service efficiency and service effectiveness, in order to better complement the research because there are still other independent variables outside of this study that may affect consumer satisfaction.
